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We are a brand new advertising agency and are

passionate about achieving exceptional results

through innovation. Our dynamic, integrated

marketing, social, design and communication

agency focuses mainly in sports and Lifestyle.

We put together intelligent creativity with a real
life approach



WHAT WE DO
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Communication Marketing Strategy Sector Expertise
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Press Office Events Graphics & Creativity



COMMUNICATION

Successful businesses know well what they stand for, where they are heading and how
to communicate their ideas. Being clear about what you want to obtain and how you
will do so will create a strong company. We know the industry well enough to create a
sinergy. We will then work alongside with you to set the best means to build a strong
and differented brand and communication platform.

SECTOR EXPERTISE

We are sports specialists. Our team possesses the sector knowledge and experience
to deliver campaigns that have an impact across business areas. With proven experti-
se in motorspors and the points at which they meet other industries, we can provide
insight and support for communication projects all over the world and enable growing
in international markets.

STRATEGY

Over the last years we have organized workshops across a diverse range of businesses, from
start-ups to market leaders and across many sectors as as diverse as home automation, do-
motics, banking sector, electronics, logistics and more. We believe that moving across a
spectrum of strategy areas, from brand articulation to digital strategy, help shortcutting what
can become a full and complex drawn out process. Thats' why we aim to put together all invol-
ved parties in a room and facilitate them to define a roadmap for success.




EVENTS & EXPERIMENTAL

We are very good in the organization of corporate events and experiences which will
help you tell the story of your brand, build strong working teams, present exceptional
products or communicate your company values in an engaging way. We are in a position

to offer our clients a wide range of services which may include assistance to sports
championships all over the world.

PRESS OFFICE

We are happy to support your communication: news releases, media relations and part-
nerships, social video, community management and much more. With a huge knowledge

of the media, we know what audience wants to see, read or hear and understand that
brands need to be put at the heart of it.

GRAPHICS & CREATIVITY

Our job is to catch the heart of your messages and objectives and transform them into creative
campaigns. We take a strategic approach, and work along with your business to deliver simple
and measurable outcomes. Being part of an integrated agency, we can call on specialists in
strategy, branding and digital to set whatever your campaign needs.
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We help brands become part of the
popular culture across the world

> b




PORTFOLIO



lodaracmg
project

Event:
Milan, EICMA 2011

Unveiling the first lodaracing Project
Moto3.




Event:
lodaracing Project team unveiling at
“Casino di Venezia”.



lodaracing Project at “Ciock in Roma”

A MotoGp rides through the streets of an-
cient Rome for the very first time.
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Company incentives

Banca Mediolanum at MotoGp.
“Be a part of our team” campaign.
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Event:
EXPO, Milan 2015.

Republic of San Marino Stand - Grand
Prix of San Marino and Riviera di Rimini
2015 unveiling.



Event:
Bangkok, 2016.

Chronoforce Watches Commercial
event company meeting.
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// 1986 - 1995

Loris Capirossi // Max Biaggi

Giampiero Sacchi arrives at the Motogp World Champion-
ship during the early eighties and fulfills managerial and
public relations roles. In 1986 he is side by side with Angel
Nieto, Domenico Brigaglia and Marcelino Garcia. Later on,
in 1988 Sacchi runs with Garelli and world champion Fausto
Gresini. Almost achieved the 125 cc title with Ezio Gianola
in 1989, becomes Loris Capirossi personal manager from
1990 to 1993 when the rider from Imola acquires the two
consecutive 125 cc world championships. Sacchi repeats the
victory experience while being personal manager to Max
Biaggi in 1994 and 1995, when the rider from Rome wins his
two first world championships in the 250 cc class.



/ 1996 -1997

SCUDERIA CARRIZOSA
Valentino Rossi // Luca Boscoscuro

1997 - 125 World Champion
VALENTINO ROSSI

> From 1996 to 1998 Sacchi runs his own racing team. In fact, Scuderia Carrizosa

' takes part to both 125 and 250 cc classes of the World Championship. In these

three years the team achieves a number of international awards and wins three
races of the European road racing championship plus the Irta Cup championship
with rider Luca Boscoscuro. On the smaller class, Scuderia Carrizosa sees the very
first victory of the many in a row which would be achieved in the following years
by Valentino Rossi and becomes the host team of the Rookie of the Year which is
obviously assigned to the rising star. In 1997 Valentino Rossi and Scuderia Carri-
zosa achieve their first world championship by winning 11 races out of 15 of the
world championship.



SCUDERIA CARRIZOSA
Luca Boscoscuro
Roberto Rolfo
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Nelson Piquet
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// 1998 - 2005

DERBI GILERA
Manuel Poggiali // Youchi Ui //Jorge Lorenzo

2001 125cc World Champions with Manuel Poggiali.

In 1998 Giampiero Sacchi is requested at Spanish Derbi to guide the

' historic company’s comeback to racing world as their managing

director. In 2001, as a result of Derbi’s inclusion in the Gruppo Piag-
gio, Sacchi leads the return of the most iconic Gilera brand. This
date marks the beginning of a great period full of victories which
sees Manuel Poggiali world champion in 2001 on Gilera while Derbi
classifies second in the 125cc 2000, 2001 and 2002 world champion-
ships in a row. In particular, 2002 marks the return of the Team
Italia with Gilera, while the Derbi team becomes the home of talen-
ted rookie Jorge Lorenzo, who confirms his good reputation with his
very first victory in the world championship which took place in
Brazil in 2003.




// 2005 - 2010

Ne Jorge Lorenzo // Mike di Meglio
Marco Simoncelli // Max Biaggi

From 2005 to 2010 Giampiero Sacchi is in charge of all sporting acti-

vities of Gruppo Piaggio which gather Derbi, Gilera and Aprilia on a

common racing department. First action is to call back Jorge Lorenzo

to race under the Aprilia livery, which demonstrates to be the perfect

match as the pair win the 2006 and 2007 250 cc world championships

in a row.Not to be forgotten the many victories achieved by Mike di

- Meglio and Marco Simoncelli in 125 cc and 250cc with Derbi and

= 3¢ Gilera respectively. As the managing director of the Gruppo Piaggio

' sporting activities Sacchi supervises also Aprilia’s participation to

% other competitions, and stands at the podium in the Czech Repu-

blic’s Brno Circuit together with Max Biaggi in the very first victory
eny ! of Aprilia in a World Superbikes championship race.

&

< &




2011

Althou he F
dated 2010 the mos
our first year of activif

October. In fact, the unveiling
Moto 3 built under the ne
enter into force later on-

\,In fact the Iodaracmg ]umor Team which is compos of
two nders takes part to CIV (Itahan road racing champion-

4 e ship) with Ioda’s TRO01 and win 5 races out of 6 allowing

date in the Portuguese circuit o “Armando Pontone to rise the Italian title trophy. While the
testing and trialing r TROO1 .| competition team is well occupied in both fronts, Moto3
been fully designed an ilt in our«pre ises ., | development project goes ahead with new strength.f‘iﬁ

in Terni relies on local rider Mirko Gggmsantl.\ fact, the new EMIR engine,a result of a partnérship betwe-
, 4 4  en Iodaracmg and an Italian engineering company, is un-
N\ \"* - . & 4\ Ty veiled in the most dynamic frame of the Italian Grand Prix
N o e ‘(-/ ' in Mugello. The year closes up with the participation to

) \ :C - the most prestigious Eicma, the Milan motorcycle fair.

= Giampiﬁcchi p/'o/edefi // “ e - Simone Corsi - Moto2 World Championship
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/2012

A HIGHLY DEMANDING YEAR:
MOTO3, MOTO2 AND MOTOGP

Danilo Petrucci// Simone Corsi
Jonas Folger // Luigi Morciano

A highly demanding year, Iodaracing takes part to all the three
classes of the Motogp championship.

Moto 3 class team engages Jonas Folger and Luigi Morciano both
on TR0O02 powered by an EMIR engine, while Moto 2 team focus
on Simone Corsi with an FTR chassis. The great news come from
the Motogp regulations which open a large window to innova-
tion by allowing CRT (Claiming Rule Teams) at the starting grid.
This great opportunity enhances technical excellence in Ioda’s

TROO03, which takes part to the 2012 and 2013 Motogp class of .

the world championship with local talented rider Danilo Petruc-
ci at his debut in the Motogp championship.

Enormous satisfaction comes from both Moto 3 and Motogp
classes as both teams score world points and become part of the
racing history.Racing activity was also supported by an intense-

promotional activity which includes a spectacular ride through »

the ancient streets of Rome of our Ioda TR0O03.

This unprecedented event, which-was held in the frame of an in-
ternational fair saw Danilo Petrucci spectacularly riding our
prototype through the streets of the Eternal city.

Danilo Petrucci - MotoGP World Championship

/MOTO2 & MOTOGP CHAMPIONSHIP

Danilo Petrucci // Lukégf_;Peﬁek // Iohann Zarco

As a result of a joint partnership between IRP and the swiss
Suter with BMW as engine supplier, Motogp team doubles parti-
cipation by adding Lukas Pesek to the existing group. In Moto2
talented Fte’nt:fh..rider Johan Zarco becomes part of the team.
Our e,jf'_'n',ermg and Industrlal commltment sees the unveiling
of the new ,TR004" powered by Honda during the Grand Prix of
Catalonia race held in June and of the beautiful Telaio Rosso, a
Motogp replica based on our TR003 which/aims to satisfy our
most demanding clients.

Danilo Petrucci - MotoGP World Championship



-~Danilo Petrucci // Randy KrummenachVer»
Iorge Navarro // Marcos Ramirez //Youchi Ui
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' Team livery is represented by Danilo P%tmii'e;l aR(TRan_dY_,, ;
_—Krummenacher in Motogp and Moto 2 partnered by Aprilia ~
Racing, supplier of ART and Suter respectively. Needless to say

hat our commitment to competition does not end with Motogp.
‘.In fact, Iodaracnng takes part to European CEV with great results
‘as our TR004 ridden by Jorge Navarro wins one race and achieve
“the second position of the final standing twice. TR004 also wins  first an Broc Par es afterwar‘ A
two races and reaches the podium twice with Marcos Ramirez, At the-same time, TRO04 success' kee S Of

and wins the Asian Cup race held the in most historic Suzuka glorld Cha‘mplonshlp where IRP get g%v
circuit ridden by Youichi Ui. cing is now. rep;esented bf]

M1eved t.he secbn¢ osition

an Mir,

Danilo Petrucci - 2014 MotoGP World Championship
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mplonshlp becomes a success both in
gnd spogmg results, with best achie-
,,_Id plaCe in race 2 at the german race held in
tanding the many top ten results and final
ints. TRO04 still brings great satisfaction with
) lpatlon at, t’lé Asian, Cup.
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Although still focussing our main act1v1ty1n WSBK we decided
to take the new challeng e | in WSSP 300 cc first year of activity
an interesting and con _tnt'lve class. Results were u
expectations in both clas "'f:e : while Leandro "Tati” Merca
often within the top ten in the final standing, and starte
the second place /of the grid once, Armando Pontone di reall
well and achieved an outstandmg second posmon in Misano
among other important results




Pacinko Comunicazione
Via Vanzetti n°66
05100 Terni (TR) - Italy
www.pacinko.it
pacinko.direzione@pacinko.it
Ph: +39 0744 611167



